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Client Analysis Questionnaire

Thank you for requesting a proposal from dezine online, llc. In order for us to provide you with an quote and proposal that fits your exact needs and budget please complete the following list of questions designed to define the overall goals of your site, including specific questions regarding content, look and feel, and function. Please answer each of the questions in a brief and clear manner. Please add any additional notes or comments at the end of this questionnaire if necessary.

PLEASE CHECK ALL THAT YOU ARE BE INTERESTED IN HAVING US PERFORM:

 FORMCHECKBOX 
 Site Design/Development
 FORMCHECKBOX 
 Site Redesign

 FORMCHECKBOX 
 Site Maintenance 
 FORMCHECKBOX 
 Targeted Online Marketing 
 FORMCHECKBOX 
 Identity (Logo, Stationary, Brochures, etc)
 FORMCHECKBOX 
 Other, Please Explain:

MESSAGE/AUDIENCE:

What is the primary message you wish to convey to your audience with this site?

List the major purposes for the site (examples – name branding, e-commerce, product or service information, generate leads, etc.)

What are the specific short-term and long-term goals for the site? (examples -reduce customer service, generate x increase in sales, generate new leads, etc.)

Who is your target audience? (examples - age range, profession, interests, etc.) Is it different from your current customer profile? Describe in detail.

Are you a local, regional or an international business and do you want to target a specific area?

Who are your primary competitors?

How does your company differentiate itself from competitors?

What are the key reasons why customers choose your company? (examples: price, information, niche, quality, speed, expertise, sole provider)

PERCEPTION:

Use three adjectives to describe how the user should perceive the site. (examples: conservative, progressive, friendly, formal, casual, serious, experts, humorous, service-oriented, professional, etc.)

Is this different than current image perception?

How is your company currently perceived? Do you wish to carry through the same kind of message through your Web site?

 If you have an existing website, list any problems experienced (examples – poor performance, graphics, load time, design, etc.)

List any URLs of sites you find compelling. What do you find the most interesting about these sites?

List URLs of competitor sites and briefly state what you like and dislike about their overall site.

ACTION:

What is the primary action you wish your target user to take from the main page of your site? (examples - order, download, browse, move along specified path, email, explore, click button, call, etc.)

What is the primary action you wish your target user to take before leaving your site? Is it the same action? If not, describe why.

What elements are key items you wish to have available to the user on every page? (examples: order, email, contact information, live help, advertisements, etc)

CONTENT:

Will this site use existing content?  Describe any visual elements or styles (examples - logo, text, product shots, press releases, testimonials, brochures, sell/data sheets, etc,) which can be utilized from existing marketing materials or collateral.

Describe the major topics for your site. (examples – Products, Services, Information, How to Contact Us, Links, Frequently Asked Questions, Events, Members-Only Area, etc.)

What type of components do you need to incorporate into the site? (examples – e-commerce, database integration, affiliate programs, opt-in newsletters, email lists, surveys, live help, advertisements, etc.)

Do you have any custom photography needs? (still photography, product shots, stock photography, video, real estate 360 degree images) . Will you supply all of the images or do you need us to facilitate this.

E-COMMERCE: (only answer if applicable)

If you require an e-commerce solution do you require? 1) A flat file page, non-interactive, visitors must print and fax order or phone in. 2) Single page secure order form that sends each order as an email. 3) Full e-commerce shopping cart with automated real time credit card processing, integrated into a database. 

Do you need a merchant account? 

TECHNOLOGY:

Will you need Hosting for this site? 

Are there any specific adaptive technologies (Flash, Streaming Video, etc._ you would like to utilize? If so, how will they enhance the user experience? Please describe in detail.

Will you have database functions? Do you already have a database in place? Please describe in detail, including specific information about programs and software.

Will you have a need for any secured transactions? Please describe in detail.

MARKETING/UPDATING:

Define the criteria you will use to determine the site’s success (Examples – orders of a certain volume, traffic of a certain volume, x amounts of sales as to percentage of hits, decrease in customer service costs, etc.)

What is your current level of on-line business and what are the expectations for future on-line sales?

How will this Web site help to meet your goals?

Do you have an existing or planned marketing strategy in mind to promote this site? If so, please describe.

What methods of distributing the URL already exist within the company (examples – business cards, brochures, etc.)?

How often do you anticipate updates to the site? (examples - daily, weekly, monthly, etc) What types of information will be updated (examples - employment opportunities, monthly specials, contests, new products/services, news, etc.)

Will you need us to modify the site for you?

ADMIN:

Please provide a brief history of your company. Where are your located? How many employees? When was the company founded? 

What is your target launch date for this site? What are the factors surrounding this deadline?

Do you have a domain name in mind? Is it already registered?

What is your budget for the completion of the site and yearly maintenance? 

What is your budget for marketing the site? You should conservatively plan for at least half of your budget to be for marketing. Simply putting your site up and submitting to the search engines is not marketing. It is only one small tactic in the overall campaign. 

ADDITIONAL NOTES/COMMENTS:

Congratulations, you have completed the client analysis survey. Please email this back to info@dezineonline.com. If you have any questions, please call us at 813-435-3008
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